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Turning down the heat

Hospitality
 leaders take on clim

ate change 

Tellin
g the story  

of AAHOA

Blake, the association’s president 

and CEO, sits for Asian Hospitality’s 

Leadership Series 

Leadership Series

Hotel companies in the news include: 

Watermark Hospitality
 Group, A-1 Hospitality

 Group, Newbond Holdings, KSL Capital

New conferences emerge,  

grow in the summer

AHLA’s The Hospitality Show premiered while 

LendingCon held its third show

June 2023 Volume 22  #
215

‘A
I can’t 

change sheets’

New ‘th
inking’ softw

are offers better 

efficiency, but not a replacement fo
r humans

Hotel companies in the news include: 

 Vision Hospitality
 Group and Insignia Hospitality

 Group

Focusing on being  

‘member centric’

AAHOA’s new and previous chairmen  

sit for Leadership Series

Green leaves on the tech tree

Leadership Series

Choice, IHG im
plement sustainable 

 technology options for franchisees

August 2
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Return of th
e 

drive-by

Predatory lawsuits for ADA compliance lagged  

during pandemic but are coming back

Hotel companies in the news include: 

Wayside Investment G
roup, Ruxmani Hotels, Q Hotels, VenueLytics, Sojern, Noble Investment G

roup

Finding his passion

Vision Hospitality Group’s Mitch Patel shares his 

history with Asian Hospitality’s Leadership Series 

Hotels get a touch up

Hospitality sector is transforming via touchless 

solutions that promote safety and efficiency

Leadership SeriesSeptember 2
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Sportin
g spirit, h

eritage 

guide DISH EVP 

Amir Ahmed discusses past, p
resent and future  

in hotel entertainment fo
r Leadership Series 

‘Normalization’ leads to 

dip in CoStar forecast 

Experts share their economic insight at 

30th Hotel Data Conference 

Leadership Series

Hotel companies in the news include: 

VKB Management, P
recision Hospitality

, NXT Development, P
eachtree Hospitality

 Management

Locked in on security

Hotels lean towards scalable door  

locks amid tech progress
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February 2023 Volume 2  #
1

Risin
g above the headwinds

Hoteliers say they’re ready for a possible recession in 2023 

Hotel companies in the news include: 

Everwood Hospitality
 Partn

ers, HOS Management G
roup, PeachState Hospitality

, TPG Hotels & Resorts

Elevating the team

Best Western’s Cuculic shares 

industry insights in inaugural 

“Leadership Series” interview

Leadership Series

April 
2023 Volume 2  #

3

Sailin
g against t

he headwinds

Incoming AAHOA chairman will 

focus on advocacy and education 

Hotel companies in the news include:  

Magnuson Hotels, In
signia Hospitality

 Group, In
c., P

eachtree Hospitality
 Management,  

TEKMAK Development C
o., A

pertu
re Hotels

It’s been a busy year

G6 Hospitality’s Julie Arrowsmith is  

this month’s Leadership Series subject

Leadership Series

Brought to
 you by  

G6 Hospita
lity
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May 2023 Volume 2  #
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Return of th
e PIPs

Property im
provement plans are back, but some 

hoteliers are taking a diff e
rent path 

Hotel companies in the news include: 

KARA Hospitality
, M

IG Real Estate, Stonehill, 
Noble Investment G

roupAll w
ith a smile on his face

Matt Hostetler with Red Roof shares his joy 

in this Leadership Series installm
ent

Leadership Series

Brought to
 you by 

Red Roof
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MEDIA
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ON TABLET
ON TREND

Reaching 
America’s 
Top Hoteliers 
Since 2001



At the Heart of the 
Community
The vast majority of Asian-Indian hoteliers 
in the U.S. hail from the state of Gujarat 
on the northwest coast of India. Gujaratis, 
as they are known, speak Gujarati and are 
renowned throughout India and in many 
parts of the world for their business acumen 
and entrepreneurial flair.

The father of the Indian nation, Mahatma 
Gandhi, was born in Gujarat and his 
ashram, from where he led the country’s 
freedom struggle, is now a museum in the 
state’s commercial capital, Ahmedabad.

and holidays, including Christmas and 
Diwali.

Special sponsorships
We also provide several opportunities for 
sponsoring special issues and articles, such 
as our new leadership interview series. It 
features in depth video 
conversations with 
C-suite executives 
from major hotel and 
hospitality related 
companies. The 
interviews, with 
sponsor’s names, will 
appear on the website, 
in our ENEWS and in 
the print version.

Other sponsorship opportunities 
include special tabs and sections focused 
on important industry topics, such as the 
strong performance of extended-stay hotels 
during the pandemic. We also are still open 
to sponsorships for our Priya, our insert 
that recognizes women in leadership in the 
hospitality industry.

Sponsorship rates for each special section, 
including the leadership series, are available 

on request form Associate Publisher 
Nirmal Puri at nirmal.puri@amg.biz or 
by phone at 770 364-2347.

The New Trailblazers 
The second generation of Asian 
American hoteliers operate in the 
midscale, upper midscale and upscale 
segments of the U.S. hotel industry. A 
well-educated demographic who grew 
up in the hospitality business, second-
generation hoteliers have built upon 
the entrepreneurial foundation set 
by their parents and are eager for the 
next big thing. 

Asian Hospitality recognizes the 
changing landscape. Its editorial 
content is designed to connect with 
first-generation industry pioneers 
and the next generation of owners, 
operators, developers and investors.

About Our Readers

Asian Hospitality is the leading magazine for Asian American hoteliers in 
North America. Published in English and Gujarati, Asian Hospitality is your 
road map into the Asian American hotelier community. 

Asian Hospitality is written and edited by award-winning journalists 
with a unique and profound understanding of the Asian-Indian 
community and the hospitality industry.

midscale and upper midscale sectors of the 
U.S. hotel industry.

Indian American women play a key 
role in the family business. They are the 
backbones of the enterprises, managing and 
operating the hotel businesses. They are 
prime decision makers in purchasing and 
other processes. They are keen readers of 
Asian Hospitality, its Gujarati section and 
our sister title Garavi Gujarat, the leading 
newsweekly for the Gujarati community in 
North America.

Digital opportunities  
for 2024
Asian Hospitality has a strong online 
following that all companies in and related 
to the hospitality industry can put to use to 
promote your business. Special eblasts give 
you access to the subscribers to our weekly 
newsletter, including more than 14,000 
hoteliers. Stories on our website reach an 
average of more than 8,000 readers a day.

Each eblast features special ads and 
messages from your company targeting 
a particular audience or event. Some 
examples are ads for special promotions 

Such is the strength of their 
community spirit that the pioneering 
immigrants of the 1960s and 1970s 
encouraged and financed friends 
and relatives wishing to build homes 
and businesses in America. These 
pioneers were the dream makers, 
the unofficial bankers, business 
advisers and guardians who made 
the American Dream a reality for 
thousands of others. And what an 
industry they have built. 

But nowhere has the Asian-Indian 
community’s presence in America 
been felt more emphatically than in 
the hospitality industry. Combining 
an innate entrepreneurial flair with 
legendary Indian hospitality, the 
Indian American community has 
become synonymous with the hotel 
business in America. Asian American 
hoteliers dominate the economy, 

Leadership SeriesLeadership Series

M atthew Hostetler, chief devel-opment officer at Red Roof, has been operating outside his orig-inal wheelhouse for about 18 years now. In this installment of Asian Hospitality’s Leadership Series, he explains how he does it all with a smile on his face.Hostetler was at the Hunter Hotel Conference in March in Atlanta when he took time to talk about his history in the hotel business along with the current status of Red Roof. Topics also included AAHOA’s 12 Points of Fair Franchising, the company’s preparations for possible economic headwinds this year and the success of Red Roof’s newest brand.Same job, new industryIn 2002, Hostetler was recruited by Cendant Hotel Group, which is now 

Wyndham Hotel Group, to conduct fran-chise sales under Phil Hugh, who was at that time senior vice president for fran-chise sales. That was when he stepped out of his comfort zone.“I said yes to an opportunity that was way, in sales was not outside of my wheelhouse, but outside of my industry,” Hostetler said. “I was in transportation for 15 years before that. So yeah, that definitely was outside the wheelhouse.” In 2014, he joined Red Roof as the senior vice president of development, again working under Hugh. In 2020, when Hugh left the company, Hostetler became chief development officer. Now he’s settled into the  job.“I love the hotel business. I love hospital-ity. I love the people in this business, how they are so entrepreneurial,” Hostetler said. "But there's also so people oriented as well. That's what attracts talent so much right? Hospitality. Everyone has a smile on their face most of the time.”Sometimes the smiles fade a little, and there are disagreements among members of the industry. Red Roof has picked a side in one of those conflicts, the schism between AAHOA and several large hotel companies over fair franchising.

All with a smile on his face

No vender rebates, periodSince the beginning of the year, Marriott International and Choice Hotels Inter-national have withheld their support for AAHOA over the association’s support for hotel franchise reform. Red Roof is one of three companies that have publicly supported the 12 Points of Fair Franchising, and Hostetler was one of several executives with the company that met with AAHOA leaders to express that support.
In his Leadership Series interview, Hostetler explains what he thinks is the most important of the 12 points.“Anybody has a right to figure out what they think is fair. What we are proud of is that at Red Roof, we don't take rebates [from venders]. We don't take any, I don't want to use the bad word, but kickbacks, or anything like that,” Hostetler said. “Our goal at Red Roof is to procure the absolute best possible pricing for any of the products that we have in our systems 

Leadership Series
Brought to you by  Red Roof

Sponsored by

www.asianhospitality.com
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Matt Hostetler with Red 
Roof shares his joy in 

this Leadership Series 
installment

Matthew Hostetler, Red Roof’s chief development 
officer, sat down with Ed Brock, senior editor for 

Asian Hospitality, for the most recent installment of the Leadership Series.



  A survey of Asian Hospitality subscribers 
showed most of our subscribers are Asian 
American hotel owners and operators. 

  Most of our subscribers own and operate 
one to four hotels. 

  A third of our subscribers own and 
operate an 
independent hotel. 

  The price tiers 
of subscribers’ 
hotels range from 
economy to upper 
upscale.

  The vast 
majority of our 
subscribers are 
not members 
of a hotel trade 

organization.
  Half of our subscribers receive no 

other hotel trade magazine besides Asian 
Hospitality.

Priya
Priya is a special insert that celebrates and recognizes women in 
leadership in the hospitality industry. It provides news, features 

and advice on business, career 
and family 
and adds fun 
with tips on 
personal style 
and practical 
products that help 
women balance their lives and get 
the job done.
For information on sponsoring an 
issue of Priya, contact Associate 
Publisher Nirmal Puri at nirmal.puri@
amgusa.biz or 770 246 0543.

E-News:
Asian Hospitality’s weekly e-newsletter reaches 15,000 subscribers a month. The 
e-newsletter’s open rate averages 10.27 percent a month. Our click-through rate 
averages 15 percent a month. Both statistics are above industry averages.

Website:
Asian Hospitality is a B2B hotel trade 
title that caters to the Indian American 
hotel owner. Asianhospitality.com is our 
daily news site where we post breaking 
industry news, ongoing developments 
and report on industry events and 
newsmakers.

The number of website visits 
averages 8,068 a day. Unique visits 
average more than 156,872 a month. 
Page views per month average 1.2 
million with average page views per 
visitor of 2.9.

For information on sponsoring an issue of Priya, contact Associate 
Publisher Nirmal Puri at nirmal.puri@amgusa.biz or 770 246 0543.
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NewcrestImage sells 27 hotels toSummit Hotel PropertiesThe $822 million deal also includes two parking
decks and financial incentives

NewcrestImage, led by Mehul Patel as managing partner and

CEO, has sold most of its hotel portfolio, 27 properties
including the dual brand AC Hotel/Residence Inn at Frisco
Station in suburban Dallas, left, and the dual brand Courtyard

by Marriott/ TownePlace Suites by Marriott in Grapevine at
Dallas/Fort Worth International Airport, to Summit Hotel
Properties for $822 million.

NEWCRESTIMAGE HAS SOLD most of its hotel portfolio, along

with some other properties, in a $822 million transaction with

 

Noble acquires Homewood Suitesin Salt Lake CityThe city’s rapid growth cited as motivation forinvestment

Noble Investment Group, led by Mit Shah as CEO, has
acquired the 137-room Homewood Suites by Hilton Salt Lake

City | Downtown in Salt Lake City, Utah.

NOBLE INVESTMENT GROUP has acquired the Homewood

Ed brock <ed.brock@amgusa.biz>

NewcrestImage sells 27 hotels in $822 million deal/ Noble Investment Group buys Salt

Lake City Homewood Suites Asian Hospitality <weeklyupdates@asianhospitality.com>

Mon, Nov 8, 2021 at 7:18 AM
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COVID-19 Update

11/8/21, 12:53 PM AMG BUSINESS SOLUTIONS Mail - STR, HotStats: Labor costs drag down September profits/ Survey finds travelers planning n…
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STR: Rising labor cost dragsdown U.S. hotel profitability inSeptemberHotStats reports a similar cost increase, but also
cites reasons for optimism

Labor costs averaged $47.50 per available room during
September, 96 percent of the level it reached in the same time

period in 2019, making it the highest index of the pandemic-
era, according to STR. HotStats reported labor costs per
available room at $55 for the month under review, its highest
point since the beginning of the pandemic.

 

INSIDERS

Denise Kauble is now director of asset management for Noble
Investment Group. Also, Melissa Blankson is the new real estate
paralegal for the Atlanta-based company, led by Mit Shah as
CEO.

Kauble previously was regional director of sales and marketing
and area general manager for McKibbon Hospitality where she
oversaw sales for the East Coast. In her new role, she will be
responsible for working with third-party management organizations

and on-property leadership of Noble-owned assets. 
“Denise’s experience and industry knowledge complement Noble’s

Ed brock <ed.brock@amgusa.biz>
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LE: Dallas top market for U.S.

hotel construction pipeline

Marriott leads among brands, followed by Hilton, IHG

Dallas, with 147 projects containing 17,711 rooms in its hotel

construction pipeline, was the top market for the U.S. overall

pipeline in the third quarter, according to Lodging

Econometrics.

 

CRISIS IN NUMBERS

63.9 percent

Occupancy for the week ending Oct. 23, down from 65 percent

the week before and a 9.1 drop from the same period in 2019,

according to STR. ADR for the third week of the month was

$134.14, almost the same rates as the prior week’s $134.03 and

just 0.6 percent down from its value in 2019. RevPAR decreased

to $85.74 during the week from $87.15 the week before. However,

Ed brock <ed.brock@amgusa.biz>

Dallas, Marriott top U.S. construction pipeline/ IHG says its corporate bookings are up 
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 COVID-19 Update

Print edition: 
Asian Hospitality’s print issue has more than 10,000 subscribers 
and 55,000 readers a month. Our subscription number is BPA 
certified.

A recent reader survey shows Asian Hospitality is a significant 
source of hotel trade news and information for thousands of 
Indian American hotel owners and operators in the U.S. 

For nearly half our subscribers, Asian Hospitality is the only 
hotel trade news magazine they receive. 

Most of our subscribers are not members of a hotel trade 
organization.

Asian Hospitality is 100 percent requested, meaning the magazine is opened and read. 
In summary
In short, Asian Hospitality is the one-stop magazine for Asian hoteliers, published in 

their preferred language.
  Monthly B2B magazine read by Asian Hoteliers in U.S.
  Magazine targets and is read by both Asian American men and women of all ages in 

the hotel industry
  Published in English and Gujarati, the language spoken and read by the majority of 

Asian American hoteliers in the U.S.
  Reaches all key decision makers
  BPA audited circulation of 10,200 with a readership in excess of 50,000

www.asianhospitality.com
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Leadership Series
Leadership Series

A quarter century ago, Mitch Patel 

made a choice to follow his passion 

by founding Chattanooga, Tennes-

see-based Vision Hospitality Group. He 

shared the story of what led to that deci-

sion, and how it resulted in the creation 

of a company that now owns 43 hotels in 

nine states, for Asian Hospitality’s Leader-

ship Series. 

Before founding VHG in 1997, Patel 

learned the hotel business in his youth. 

Now, along with the existing portfolio the 

company has 16 hotels in its pipeline. The 

company’s portfolio includes its boutique 

Kinley brand; The Edwin Hotel in Chat-

tanooga that is part of Marriott Interna-

tional’s Autograph Collection; The Grady 

Hotel in Louisville, Kentucky, that is part 

of Small Luxury Hotels; and other brands 

including Element by Westin, DoubleTree 

by Hilton, Embassy Suites by Hilton, Hyatt 

House, Residence Inn by Marriott and 

more. 
Last year, Patel and a crowd of VHG 

employees and local supporters celebrated 

the company’s 25th anniversary in business. 

During the gala celebration, Patel said the 

anniversary, coming as it did at a point 

when the pandemic was ebbing, was a time 

to “reflect on the past gratitude, and also 

look out into the future. 

“Together we’ve accomplished a lot these 

Finding his passion 

Vision Hospitality 

Group’s Mitch Patel 

shares his history with 

Asian Hospitality’s 

Leadership Series 

past 25 years,” Patel said at the time. “But 

our journey is not over. Even though our 

industry just went through an unprecedent-

ed crisis, I’ve learned that you can never bet 

against the American spirit.” 

That American spirit was always present 

in Patel’s life, starting with his family’s 

arrival in the U.S. It’s a story he shares with 

many Asian American hoteliers. 

A means to an end 

“I grew up in this business like many 

Asian American hoteliers,” Patel said. 

“The first generation made tremendous 

sacrifices to come to this great country 

and got into this business. My father and 

mother, for their first property leased an 

11-room motel in Stockton, California. We 

were living in the apartment behind the 

motel office and I was a 7- or 8-year-old 

kid helping out in the family business, 

cleaning rooms doing laundry, even check-

ing in customers at that age.” 

When he was 10 years old, Patel’s family 

moved to Cleveland, Tennessee, where 

they bought a larger two-story Scottish 

Mitch Patel, president, CEO and founder of Vision 

Hospitality Group in Chattanooga, Tennessee, 

right, sat with Asian Hospitality Editor Ed Brock 

for the magazine’s Leadership Series.  

Leadership Series

Mitch Patel’s first hotel for VHG was a Homewood 

Suites. He served as a general contractor for the project, 

which ignited his passion for hotel development. 

July 2023 Volume 22  #216

Share and share alikeFranchisees say preferred vender programs, loyalty points becoming ‘profit centers’ for franchisers 

Hotel companies in the news include: 

Prominence Hospitality Group, DEI Advisors, Aavgo, Vector Hospitality

‘We support being here’Wyndham’s Ballotti talks AAHOA and franchise 
reform for Asian Hospitality’s Leadership Series

AAHOA officers say Modi state visit will strengthen bilateral relations

Leadership Series

The association working to increase trade with India, begin 

training program for hospitality workers in the country



Asian Media Group

Garavi Gujarat
Garavi Gujarat is North America’s 
biggest selling bilingual Asian 
newsweekly. Established in 1968, 
Garavi Gujarat is published in full 
color in Gujarati and English. The 
magazine covers an eclectic blend 
of news and features for the Asian-
Indian community in the U.S. Garavi 
Gujarat is a family magazine with a 
strong news focus and entertaining 
and informative sections for women 
and second-generation Asians.

Its renowned annual Diwali issue, 
which celebrates one of the most 
important festivals in the Indian 
calendar, is a collector’s edition with 
over 500 pages. Garavi Gujarat is the 
only ethnic title published in two 
editions, for the U.S. and European 
markets.

  Full Color weekly news magazine
  Widely read within Asian hotelier 

community
  Published in English and Gujarati
  Biggest selling bi-lingual news 

magazine in North America

The Festival of Lights
Diwali is a special time for Asian 
Indians in the U.S. Not only is it the 
biggest festival of the year but it is 

also a time for great celebration 
with families and to remember 
those less fortunate. Diwali is the 
Indian equivalent of Christmas and 
represents the dawning of the Indian 
New Year. Diwali is also called the 
“Festival of Lights” and celebrates 
the victory of good over evil.

This unique event is a celebration 
to honor the Goddess of wealth, 
Laxmi. Many Asian Indians view 
Diwali as the ideal time to enhance 
their lives and give gifts to family 
and friends. It also marks the 
beginning of the new financial year.

Asian Hospitality publishes a 
special issue at this time. This 
issue is traditionally a high-profile 
edition with interviews and profiles 
of industry leaders and in-depth 
features analyzing the year ahead. 
The Diwali issue is the perfect 
opportunity for you to convey 
your festive greetings to your 
business partners with a simple 
best wishes message for a Happy 
Diwali and Prosperous New Year. 
Asian Hospitality can design your 
advertisement to suit the festive 
spirit of Diwali.

The Group
Asian Hospitality and Garavi Gujarat 
come to you from a publishing 
house with an unrivaled pedigree in 

ethnic publishing. Asian Hospitality 
is published by Asian Media Group 
USA Inc. The Group was established 
in London, England, in 1968, with 
the launch of Garavi Gujarat 
newsweekly. Today the group is 
the largest Asian publishing house 
in the UK, with a stable of market-
leading consumer and business titles 
serving the country’s thriving Asian 
community.

All the Group’s titles are designed 
and printed at the company’s full-
color printing and distribution 
facilities. The group has invested 
several million dollars in state-of-the-
art prepress and printing technology. 

AMG has worked closely with 
many blue-chip companies in 
targeting and marketing to the Asian 
community. This experience, honed 
and fine-tuned over four decades, 
can be harnessed to your advantage. 
AMG’s business consultants are on 
hand to offer you advice on how 
best to target this enterprising 
community. 

Such is the esteem in which the 
group is held in the United Kingdom 
that its founder and editor-in- chief 
was awarded a CBE (Commander 
of the most excellent order of the 
British Empire) by Her Majesty the 
Queen for services to the publishing 
industry and the Asian community.
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Special Value Package
Special discounted rate for 
Print, Website and Newsletter 
Bundled Messages
Bleed
No extra charge 
Positions
Guaranteed special positions 
are 10% additional and may be 
cancelled only on 90-day notice. 
Preferred positions are sold on a 
first-come, first-served basis. 
Contracted positions receive the 
right of first refusal on contract 
renewels. 
Terms
Due upon presentation of 
invoice 
Agency Commissions 
15% of gross billing is allowed to 
advertising agencies on space, 
inserts, and position only. No 

commission is allowed on 
other items, such as the cost 
of printing, reprints, etc. No 
agency commission is allowed 
for accounts 30 days past due.
Copy & Contract Regulations
Advertisers and advertising 
agencies assume liability for 
all content (including text, 
illustration, and representation) 
of ads printed, and also 
assume responsibility for any 
claims arising there from 
made against the publisher. 
The publisher reserves the 
right to reject any advertising 
which is not in keeping with 
the publication’s standard. 
Cancellations accepted 
four weeks to space closing 
date, cover positions are 
noncancelable.
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8.65 x 11.12
Trim Size:

8.37 x 10.87
Keep live area 

1/4 inch inside trim 
and 1/2 inch 

away from gutter

Advertising Costs & Sizes

UNIT SIZE                          FREQUENCY
 1-3 4-6 6+

Full Page  $4,500 $4000 $3500

2/3 Page $3,800 $3,200 $2,700

1/2 Page $3,000 $2,600 $2,200

1/3 Page $2,400 $2,000 $1,600

1/4 Page $1,800 $1,500 $1,100

Inside Front Cover   $3,900  $3,900  $3,900
(Cover 2)

Inside Back Cover  $5,000  $5,000  $5,000
(Cover 3)

Back Cover  $5,500  $5,500  $5,500

SPECIAL UNITS
Front Cover Banner   $7,000 
(Includes 1/2 page Advertorial and Full Page Ad)

Front Cover Banner   $4,000
(Includes 1/2 page Advertorial)   

  Inserts, gatefolds, false covers, cover wraps, reprints, etc.  
     Priced on request.

  Advertising can be translated and typeset in Gujarati.

CLASSIFIED
Business Card Size  $500

1/4 Page $800

1/2 Page  $1,200

ELECTRONIC
www.asianhospitality.com

Top Banner 780 x 90 Pixels  $2,000

Vertical Banner 160 x 240 Pixels $1,000

Bottom Banner  780 x 90 Pixels $1,500 

ASIAN HOSPITALITY NEWSLETTER
1 Page Current Events Update $1,000
emailed to magazine subscribers 4x per month



Nirmal Puri, associate publisher
770-246-0543 / nirmal.puri@amgusa.biz

To learn more about Asian Hospitality, contact: 

Aditya Solanki, Digital Media & CRM Manager 
Tel: +44 20 7654 7784 / aditya@amg.biz

Ed Brock, assistant editor
770 246 0572 / ed.brock@amgusa.biz

Digital Costs & Specs


