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Hotel companies in the news include: 

Empire Hotels Group, Rudra Management, JSK Hospitality,
 Apollo Hospitality,

 Xama Hospitality,
 DS Management, 

Lodgic Hospitality,
 Shamin Hotels

Lightening 

the load

G6 Hospitality 

fi nds strong market 

for owned assets

Taking the 

lead in a crisis

Biran Patel assumes the 

chairmanship of AAHOA in the 

midst of the COVID-19 pandemic
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Hotel companies in the news include: 

SmartG
uests.com, Smarthinking Inc., U

nity Hotels Group, Baywood Hotels, First Group Mortgage, Giri H
otel Management, 

BH Hospitality,
 Patel|Gaines, Wayside Investment Group, Ellis Hospitality Group, The Silver Vista GroupA Clean Start

Hotels stress sanitation 

to restore trust The COVID-19 pandemic 

has tested the franchisee/

franchiser relationship

‘A healthy tension’
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Hotel companies in the news include: 

Champion Hotels Group, Satesh Limited, IPMI Hotel Group, Sun Capital Hotels, Jay Parbhu Hospitality,
 

Dalwadi Hospitality Management, R
am Hotels, Indus Hospitality Group, 

AAHOACON 2020

draws a virtual crowd

The association’s fi rst online 

conference fi n
ished a 

three-day run

Independent hotels 

face pandemic without 

brand support 

Standing 

alone in 

a sto
rm
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Hotel companies in the news include: 

The Wankawala Organization, Vision Hospitality Group, Lakeway Joint Venture, Esperanto Developments, The Satya Group

Hoteliers face a new 

workplace danger

Advocacy group says COVID-19 

related laws are making it more 

difficult, and dangerous, to
 evict 

non-paying guests

Hotels face a bleak fall as 

summer’s leisure travel ebbs and 

corporate remains dormant 

Winter is 

coming, but 

travelers?
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Hotel companies in the news include: 

The Witness Group, Hotel Equitie
s, Duluth Capital Investments, Lodging Management Northwest LLC, Vision Hospitality Group

Staying out of to
uch

Pandemic hastens onset of 

contactless technology

Coping with the stress, 

and loss, brought by the 

COVID-19 pandemic 
Finding the 

way through

Lights in the darkness

Asian Hospitality readers share 

their thoughts on Diwali d
uring 

the COVID-19 pandemic
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Reaching 
America’s 
Top 
Hoteliers 
Since 
2001



Asian Hospitality is the leading magazine 
for Asian American hoteliers in North 
America. Published in English and Gujarati, 
Asian Hospitality is your road map into the 
Asian American hotelier community. 

Asian Hospitality is written and edited 
by award-winning journalists with a unique 
and profound understanding of the Asian-
Indian community and the hospitality 
industry.

At the Heart of the 
Community
The vast majority of Asian-Indian hoteliers 
in the U.S. hail from the state of Gujarat 
on the northwest coast of India. Gujaratis, 

newsweekly for the Gujarati community in 
North America.

Following the pandemic
The COVID-19 pandemic radically altered 
the hospitality and travel industries in 
the U.S. and around the world. Asian 
Hospitality adjusted its angle of attack 
to bring readers all the information they 
needed to keep up with how the outbreak 
affected them. From the efforts to press the 
U.S. Congress for more federal assistance 
to the personal toll taken on hotel owners 
and their families who were infected by 
the virus. It was also a time when hoteliers 
came together to help their communities 
survive the dark times.

The New Trailblazers
The second generation of Asian American 
hoteliers operate in the midscale, upper 
midscale and upscale segments of the U.S. 
hotel industry. A well-educated demographic 
who grew up in the hospitality business, 
second-generation hoteliers have built upon 
the entrepreneurial foundation set by their 
parents and are eager for the next big thing.

Asian Hospitality recognizes the changing 
landscape. Its editorial content is designed 
to connect with first-generation industry 
pioneers and the next generation of owners, 
operators, developers and investors.

About Our Readers
  A September 2019 survey of Asian 

Hospitality subscribers showed most of 
our subscribers are Asian American hotel 
owners and operators. 

  Most of our subscribers own and operate 
one to four hotels. 

  A third of our subscribers own and 
operate an independent hotel. 

  The price tiers of subscribers’ hotels 
range from economy to upper upscale.

  The vast majority of our subscribers are 
not members of a hotel trade organization.

  Half of our subscribers receive no 
other hotel trade magazine besides Asian 
Hospitality.

Summary
Print edition: 

Asian Hospitality is a monthly B2B 
hotel trade title that caters to the Indian 
American hotel owner. AH has more than 
10,000 subscribers and 55,000 readers a 
month. Our subscription number is BPA 
certified.

A recent reader survey shows Asian 
Hospitality is a significant source of hotel 
trade news and information for thousands 

of Indian American hotel 
owners and operators in 
the U.S. 

For nearly half our 
subscribers, Asian 
Hospitality is the 
only hotel trade news 
magazine they receive. 

Most of our 
subscribers are not 
members of a hotel 
trade organization.

Asian Hospitality is 
100 percent requested, 
meaning the magazine 
is opened and read. 

Priya
Priya is a quarterly insert that celebrates and recognizes women 
in leadership in the hospitality industry. It provides news, features 
and advice on business, career and family and adds fun with tips 
on personal style and practical products that help women balance 
their lives and get the job done.

In short, Asian Hospitality is the one-stop magazine for Asian 
hoteliers, published in their preferred language.

  Monthly B2B magazine read by Asian Hoteliers in U.S.
  Magazine targets and is read by both Asian 

American men and women of all ages in the 
hotel industry

  Published in English and Gujarati, the 
language spoken and read by the majority of 
Asian American hoteliers in the U.S.

  Reaches all key decision makers
  BPA audited circulation of 10,200 with a 

readership in excess of 50,000
For information on sponsoring an issue of 

Priya, contact Associate Publisher Nirmal Puri 
at nirmal.puri@amgusa.biz or 770 246 0543.

Asian Hospitality is the leading magazine for Asian American hoteliers 
in North America. Published in English and Gujarati, Asian Hospitality is 
your road map into the Asian American hotelier community. 

Asian Hospitality is written and edited by award-winning journalists 
with a unique and profound understanding of the Asian-Indian 
community and the hospitality industry.

E-News:
Asian Hospitality’s weekly e-newsletter reaches 5,000 subscribers a month. 

The e-newsletter’s open rate averages 38 percent a month. Our click-through rate 
averages 15 percent a month. Both statistics are above industry averages.

Website:
Asianhospitality.com is our daily news site 
where we post breaking industry news, 
ongoing developments and report on 
industry events and newsmakers.

The number of website visits has 
increased by 47.7 percent from February to 
August 2019. 

Unique visits average more than 85,000 
a month. Page views per month average 
1.2 million with average page views per 
visitor of 5.6, which is greater than the 
industry average.

For information on sponsoring an issue of Priya, contact Associate 
Publisher Nirmal Puri at nirmal.puri@amgusa.biz or 770 246 0543.
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Hotel companies in the news include: 

Lodgecap Inc., Imbue Investments, Riverview Hotels & Resorts LLC, Naples Hotel Group, Plantation Bay Hotels

Saving the 
summer

Hotels are opening during 

an uncertain season

Hotelier’s new venture 

provides PPE kit for guests
The New Welcome Basket

AH_Editorial 1-15.indd   1
AH_Editorial 1-15.indd   1

6/15/2020   11:46:58 AM
6/15/2020   11:46:58 AM

The mixed-use building 

housing Hawkeye Hotels’ 

newly opened Hotel 

Chauncey in Iowa City, 

Iowa, features a 12-lane 

bowling alley and arcade 

on its bottom two floors. 

Hotel DesignHotel Design

Hotel Design

All Fun  
and Games

Hawkeye Hotels’ Hotel Chauncey in Iowa 

City, Iowa, is part of a mixed-use development 

with movie theater, bowling alley 

The boutique Hotel Chauncey, owned by Hawkeye Hotels, 

opened recently in Iowa City, Iowa. The 51-room hotel is 

part of a mixed-use development that includes a movie 

theater, coffee shop, offices and condominiums.

And the building housing the Hotel Chauncey will 

feature a 12-lane bowling alley and arcade on its bottom two floors. 

The hotel is on floors five through eight.

“Our company not only has roots in Iowa and a headquarters just 

down the road, we also have a number of Hawkeye alumni on staff,” 

said Raj Patel, Hawkeye Hotels’ chief development officer. “That 

makes Hotel Chauncey a special opportunity to create an asset for a 

community that has supported our work for many years.”

Bob Patel is CEO of the Coralville, Iowa-based company.

All guestrooms in the hotel include kitchenettes. The hotel also 

has a fifth-floor roof terrace with views of the city’s downtown and 

the University of Iowa Campus. The terrace also is available for 

private events.

“Many of the spaces, including hotel rooms, were designed to 

take full advantage of the views,” said James Phelps of Rohrbach As-

sociates P.C., the architecture firm that designed the Hotel Chaunc-

ey. “Most rooms include a floor to ceiling glass wall that provides 

natural light and great views. The team worked to construct a 

building that exceeded minimum energy standard requirements 

and designed with a sustainable approach.”

Hawkeye also plans to open the Hotel Fort Des Moines in down-

town Des Moines, Iowa, later this year as part of Hilton’s Curio 

Collection.  
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The hotel is 
on floors five 
through eight 
and includes 
a rooftop 
terrace 
that also is 
available 
for private 
events.

The Hotel Chauncey is 

near the University of 

Iowa campus.

Guestrooms in 
the hotel come 

with an open 
floor plan and 
large windows 
and design 
elements, such 

as exposed 
beams and 
columns.

All guestrooms 
in the hotel 
include 
kitchenettes.

The mixed-use building 

housing Hawkeye Hotels’ 

newly opened Hotel 

Chauncey in Iowa City, Iowa, 

features a 12-lane bowling 

alley and arcade on its bottom 

two floors. Entry to the hotel 

is made through a common 

area shared by the different 

developments, right.

That inspired the name of Sarolia’s new compa-
ny.

“I felt it was only appropriate to name it after the 
first chapter of our story, which set the foundation 
for many generations to come,” Sarolia said. 

The brothers worked odd jobs until 1958, when 
they leased their first hotel, the Alder Hotel in San 
Francisco. They later purchased it. An exterior sign 
showing nightly rates from the Alder that ended up 
in the Smithsonian in 2015 for a special exhibit on 
Indian Americans (See story on p. 28).

When Sarolia’s parents, Ramanbhai and Savita 
Patel, moved to the U.S. in 1967, Dhayabhai and 
Shantibhai helped them adjust and brought them 
into the family business.That business had grown to 18 hotels by 1981, 
nearly 30 years after their start at the Alder.

“My family has never forgotten this accomplish-
ment as it’s a constant reminder of perseverance 
and the focal point of our conversation when 
discussing business expansion, development and 
growth,” Sarolia said. Savita Patel, who was 17 when she moved to 
America, remains a principal in the company. At 72, 
she still is not afraid to handle the small house-
keeping jobs that were her first duties at the Alder.

“It’s no shame to do any work, all work is import-
ant,” she said.

That’s a lesson Sarolia, who lived in the Alder for 
11 years, took to heart.“It made me realize my great uncles were not just 
pioneers, they were visionaries,” she said. “One of 
the many benefits of being raised in a close family 
was hearing their stories of struggle and how it 
led them to success, gifting me with the story of 
Ellis Island, and the name of our company in their 
honor.” 

By the time she was 12 years old, Sarolia was able 
to manage the hotel’s front desk. Still, she did not 
immediately embrace the business in her youth. 

“To be honest, I was a little reluctant to join the 
family business,” she said. “At first, I wanted to 
pursue a career in law and have a structured work 
schedule. After completing my undergrad and one 
year of law school, I realized it was not what I real-
ly wanted to do.”She stayed in San Diego, where she had gone 
to school, and got a job as a front office manager 
at the 202-room Quality Resort in Mission Valley, 
California. However, in 1996, after speaking with 
her brothers, Vinod Patel and Vyomesh Patel, about 
opportunities to break into the market there, they 
bought their first hotel. “Within six years, my brothers invested in five 
hotels with me,” Sarolia said. “My family has always 
shown me respect, and I never felt less obligated 

to contribute to the family or business due to my 
gender. We are a gender-neutral family. Roles were 
based on your knowledge and experience.”Finding a new pathToday, Ellis Hospitality is still in the early 

chapters of its story. Sarolia, her brothers and their 
mother began the company last year and it now has 
seven hotels throughout California.“They’re all in great markets and they’re all in 
over-developed markets, but we still perform,” she 
said. “We’ve seen increases in RevPAR, even in 
markets where it’s flat. Some results we won’t see 
until after the first quarter.”She’s also seen significant improvement in the 
cohesiveness of her employees.

“I felt it was only appropriate to name [her company Ellis Hospitality Group] after the first chapter of our story, which set the foundation for many generations to come.”
Jyoti Sarolia

T he history of Jyoti Sarolia’s fam-ily imbues her life. It’s the story many immigrants know of coming to America and making a new life. Her regard for that achievement is 
reflected in the name of her Temecula, Califor-
nia-based company, Ellis Hospitality Group.

Part of her family tale even made its way to 
the Smithsonian Museum.But today, Sarolia, as chief operating officer, 
is helping Ellis Hospitality move into the future 
using new technology. It’s a future she’s making 
for her daughter, and a story she hopes reso-
nates with other women in every profession.Where it all beganSarolia’s family established its foothold in the 

U.S. in 1952 when her paternal grandfather’s 
brothers, Dhayabhai Patel and Shantibhai Patel, 
immigrated to this country. Like thousands 
of others, their first stop was the immigration 
inspection station on Ellis Island in New York.

Hist  ory in the Making

Jyoti Sarolia’s company honors her family’s past while moving into the future

Jyoti Sarolia, owner and chief operating officer of newly-formed Temecula, California-based Ellis Hospitality Group, said the name of the company reflects her family history.
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as they are known, speak Gujarati and are 
renowned throughout India and in many 
parts of the world for their business acumen 
and entrepreneurial flair.

The father of the Indian nation, Mahatma 
Gandhi, was born in Gujarat and his 
ashram, from where he led the country’s 
freedom struggle, is now a museum in the 
state’s commercial capital, Ahmedabad.

Such is the strength of their community 
spirit that the pioneering immigrants 
of the 1960s and 1970s encouraged and 
financed friends and relatives wishing to 
build homes and businesses in America. 
These pioneers were the dream makers, the 
unofficial bankers, business advisers and 
guardians who made the American Dream a 
reality for thousands of others. And what an 
industry they have built. 

But nowhere has the Asian-Indian 
community’s presence in America 
been felt more emphatically than in the 
hospitality industry. Combining an innate 
entrepreneurial flair with legendary 
Indian hospitality, the Indian American 
community has become synonymous 
with the hotel business in America. Asian 

American hoteliers dominate the economy, 
midscale and upper midscale sectors of the 
U.S. hotel industry.

Indian American women play a key 
role in the family business. They are the 
backbones of the enterprises, managing and 
operating the hotel businesses. They are 
prime decision makers in purchasing and 
other processes. They are keen readers of 
Asian Hospitality, its Gujarati section and 
our sister title Garavi Gujarat, the leading 
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Garavi Gujarat
Garavi Gujarat is North America’s 
biggest selling bilingual Asian 
newsweekly. Established in 1968, 
Garavi Gujarat is published in full 
color in Gujarati and English. The 
magazine covers an eclectic blend of 
news and features for the Asian-Indian 
community in the U.S. Garavi Gujarat 
is a family magazine with a strong news 
focus and entertaining and informative 
sections for women and second-
generation Asians.

Its renowned annual Diwali issue, 
which celebrates one of the most 
important festivals in the Indian 
calendar, is a collector’s edition with 
over 500 pages. Garavi Gujarat is the 
only ethnic title published in two 
editions, for the U.S. and European 
markets.

  Full Color weekly news magazine
  Widely read within Asian 

hotelier community
  Published in English and Gujarati
  Biggest selling bi-lingual news 

magazine in North America

Direct Marketing
Asian Hospitality offers a specialized 
direct marketing service to advertisers. 
With a unique and comprehensive 
database of Asian hoteliers, Asian 
Hospitality can design, print and mail 
your message directly to more than 
14,000 hoteliers. Furthermore, you 
can communicate with them in their 
own language. Asian Hospitality will 
translate and typeset your message into 
Gujarati or any of the Indian languages.

Language-based direct mail is an 
effective way to ensure your message 
is understood and reaches Asian 
hoteliers. With a plethora of companies 
targeting this sector, make sure your 
words are not lost.

The Festival of Lights
Diwali is a special time for Asian 
Indians in the U.S. Not only is it the 
biggest festival of the year but it 
is also a time for great celebration 
with families and to remember those 
less fortunate. Diwali is the Indian 
equivalent of Christmas and represents 
the dawning of the Indian New Year. 
Diwali is also called the “Festival of 
Lights” and celebrates the victory of 
good over evil.

This unique event is a celebration to 
honor the Goddess of wealth, Laxmi. 
Many Asian Indians view Diwali as 
the ideal time to enhance their lives 
and give gifts to family and friends. It 

also marks the beginning of the new 
financial year.

Asian Hospitality publishes a 
special issue at this time. This issue 
is traditionally a high-profile edition 
with interviews and profiles of 
industry leaders and in-depth features 
analyzing the year ahead. The Diwali 
issue is the perfect opportunity for 
you to convey your festive greetings to 
your business partners with a simple 
best wishes message for a Happy 
Diwali and Prosperous New Year. 
Asian Hospitality can design your 
advertisement to suit the festive spirit 
of Diwali.

The Group
Asian Hospitality and Garavi Gujarat 
come to you from a publishing 
house with an unrivaled pedigree in 
ethnic publishing. Asian Hospitality 
is published by Asian Media Group 
USA Inc. The Group was established 
in London, England, in 1968, with the 
launch of Garavi Gujarat newsweekly. 
Today the group is the largest Asian 
publishing house in the UK, with a 
stable of market-leading consumer and 
business titles serving the country’s 
thriving Asian community.

All the Group’s titles are designed 
and printed at the company’s full-color 
printing and distribution facilities. 
The group has invested several million 
dollars in state-of-the-art prepress and 
printing technology. 

AMG has worked closely with many 
blue-chip companies in targeting and 
marketing to the Asian community. 
This experience, honed and fine-tuned 
over four decades, can be harnessed 
to your advantage. AMG’s business 
consultants are on hand to offer you 
advice on how best to target this 
enterprising community. 

Such is the esteem in which the 
group is held in the United Kingdom 

that its founder and editor-in- chief 
was awarded a CBE (Commander 

of the most excellent order 
of the British Empire) by 
Her Majesty the Queen for 
services to the publishing 
industry and the Asian 
community.
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UK - 80 pence

જ્યાં જ્યાં વસે અેક ગુજરયતી ત્યાં ત્યાં સદયકયળ ગુજરયત

પશ્ચિમી જગતનુાં અગ્રણી સયપ્યશ્િક

ભયરતી્ જ્યન-સયશ્િત્-સમયચયરનુાં

07

સાંસદનય પ્રવેશદ્યરે એક ભયરતી્ શીખની પયઘડી 

કોઈએ રેશ્સસ્ટ િુમલયમયાં ખેંચી કયઢી

20

13
અમેરરકયમયાં H-1B વીસય નીશ્ત વધુ 

આકરી બનીઃ ભયરતી્ોને અસર થશે

સુરત દોડે છે અને 

દોડયવે પણ છેઃ મોદી

વધુ અિેવયલ પયનય 24-25 પર

શ્રીદેવરીનરી 
િચરિવદાય

બોલરીવુડનરી પહેલરી િફમેલ સુપરસ્ાર

પોતયનય શયનદયર અશ્ભન્ અને ડયનસથી 80 અને 90નય દય્કયમયાં 

શ્સનેમયપ્રેમીઓનય રદલો પર રયજ કરી ચૂકેલી બોલીવૂડ અશ્ભનેત્ી 

શ્ીદેવીનુાં દુબઇમયાં અચયનક િય્ટ્ટએ્ટેકથી શશ્નવયરે મોડીરયત્ે શ્નધન 

થ્ુાં િતુાં. ભયરત તેમજ દુશ્ન્યનય લયખો ચયિકો આ સમયચયરથી 

આઘયતમયાં ગરકયવ થઇ ગ્ય િતય. દુબઇમયાં જરૂરી કયનૂની શ્વશ્ધમયાં 

ખૂબજ સમ્ લયગતયાં અશ્ભનેત્ીનો મૃતદેિ છેક માંગળવયરે મોડી 

સયાંજે તેનય પરરવયરજનોનો સોંપય્ો િતો. મૃત્ુનય સાંજોગો અાંગે 

દુબઈ પોલીસે ઝીણવ્ટપૂવ્ટક તપયસ કરી માંગળવયરે બપોરે 

સત્યવયર રીતે જાિેરયત કરી િતી કે તેમની તપયસ પુરી થઈ 

છે, તેમણે આ કેસ િવે બાંધ ક્યો છે. સત્યવયર રીતે મૃત્ુનુાં 

કયરણ બેભયન થઈ જવયથી અકસમયતે પડી જતય બયથ 

્ટબમયાં ડૂબી જવયનુાં અપય્ુાં િતુાં. 

બીજી તરફ, બોની કપૂરનો પુત્ અને અશ્ભનેતય 

અજુ્ટન કપૂર પણ માંગળવયરે શ્પતયને િૂાંફ આપવય દુબઈ 

પિોંચી ગ્ો િતો. શ્ીદેવીનો પયશ્થ્ટવ દેિ મુાંબઈ 

લયવવય ઉદ્ોગપશ્ત અશ્નલ અાંબયણીનુાં ખયનગી 

શ્વમયન તો સોમવયરે જ દુબઈ પિોંચી ગ્ુાં િતુાં. 

મયત્ ૫૪ વર્ટની નયની વ્ે આ પ્રશ્તભયશયળી 

અશ્ભનેત્ીનય શ્નધનથી રફલમ જગત સતબધ 

થઇ ગ્ુાં િતુાં. શ્િનદી રફલમોમયાં પ્રથમ ફીમેલ 

સુપરસ્ટયરનુાં શ્બરૂદ પયમેલી શ્ીદેવીને 

૨૦૧૩મયાં પદ્મશ્ીથી નવયજવયમયાં આવી 

િતી. બોની કપૂરનય ભયણેજ મોશ્િતનય 

લગ્નમયાં િયજરી આપવય શ્ીદેવી દુબઇ ગઈ 

િતી. ભયરતનય રયષ્ટ્રપશ્ત રયમનયથ કોશ્વાંદ 

અને વડયપ્રધયન નરેનદ્ર મોદી સશ્િતની 

િસતીઓએ તેમનય શ્નધન પર દુખ વ્ક્ત 

ક્ુું િતુાં.
ભયરતમયાં જો કે મીરડ્યમયાં તેમજ 

લોકોમયાં અશ્ભનેત્ીનય મૃત્ુનય કયરણો શ્વરે 

અનેક તક્કશ્વતકયો ચયલ્ય િતય. તેનય અાંશ્તમ 

સાંસકયર બુધવયરે બપોરે બે વયગ્ય પછી 

કરયશે.
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advertising agencies on space, 
inserts, and position only. No 

commission is allowed on 
other items, such as the cost 
of printing, reprints, etc. No 
agency commission is allowed 
for accounts 30 days past due.
Copy & Contract Regulations
Advertisers and advertising 
agencies assume liability for 
all content (including text, 
illustration, and representation) 
of ads printed, and also 
assume responsibility for any 
claims arising there from 
made against the publisher. 
The publisher reserves the 
right to reject any advertising 
which is not in keeping with 
the publication’s standard. 
Cancellations accepted 
four weeks to space closing 
date, cover positions are 
noncancelable.

Full Page
8 x 10.52

2/3 Page
Vertical
4.5 x 10

1/2 Page Horizontal
7.5 x 5

1/2 Page 
Island

4.5 x 7.5
1/3 Page 

Horizontal
4.4 x 4.8

1/3 Page
Vertical
2.2 x 10

1/4 Page
Horizontal

4.8 x 3.3

1/4 Page
Vertical
3.3 x 4.8

Bottom Strip
7.5 x 3

Full Page-Bleed
8.65 x 11.12
Trim Size:

8.37 x 10.87
Keep live area 

1/4 inch inside trim 
and 1/2 inch 

away from gutter

Nirmal Puri, associate publisher
770-246-0543 / nirmal.puri@amgusa.biz

To learn more about Asian Hospitality, contact: 

Aditya Solanki, Digital Media & CRM Manager 
Tel: +44 20 7654 7784 / aditya@amg.biz

Ed Brock, assistant editor
770 246 0572 / ed.brock@amgusa.biz

Digital Costs & SpecsAdvertising Costs & Sizes

UNIT SIZE                          FREQUENCY
 1-3 4-6 6+

Full Page  $3,500 $3,200 $3,000

2/3 Page $3,000 $2,600 $2,200

1/2 Page $2,500 $2,200 $1,800

1/3 Page $1,900 $1,600 $1,200

1/4 Page $1,500 $1,300 $950

Inside Front Cover   $3,900  $3,900  $3,900
(Cover 2)

Inside Back Cover  $3,900  $3,900  $3,900
(Cover 3)

Back Cover  $4,500  $4,500  $4,500

SPECIAL UNITS
Front Cover Banner   $7,000 
(Includes 1/2 page Advertorial and Full Page Ad)

Front Cover Banner   $4,000
(Includes 1/2 page Advertorial)   

  Inserts, gatefolds, false covers, cover wraps, reprints, etc.  
     Priced on request.

  Advertising can be translated and typeset in Gujarati.

CLASSIFIED
Business Card Size  $500

1/4 Page $800

1/2 Page  $1,200

ELECTRONIC
www.asianhospitality.com

Top Banner 780 x 90 Pixels  $2,000

Vertical Banner 160 x 240 Pixels $1,000

Bottom Banner  780 x 90 Pixels $1,500 

ASIAN HOSPITALITY NEWSLETTER
1 Page Current Events Update $1,000
emailed to magazine subscribers 4x per month


